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Promoting Competition in Innovation Through Merger Control in the ICT
Sector - Kalpana Tyagi 2020-08-14
This book addresses the question of how competition authorities assess
mergers in the Information Communication Technology (ICT) sector so as
to promote competition in innovation. A closer look at the question
reveals that it is far more complex and difficult to answer for the ICT,
telecommunications and multi-sided platform (MSP) economy than for
more traditional sectors of the economy. This has led many scholars to
re-think and question whether the current merger control framework is
suitable for the ICT sector, which is often also referred to as the new
economy. The book pursues an interdisciplinary approach combining
insights from law, economics and corporate strategy. Further, it has a
comparative dimension, as it discusses the practices of the US, the EU
and, wherever relevant, of other competition authorities from around the
globe. Considering that the research was conducted in the EU, the
practices of the European Commission remain a key aspect of the
content.Considering its normative dimension, the book concentrates on
the substantive aspects of merger control. To facilitate a better
understanding of the most important points, the book also offers a brief
overview of the procedural aspects of merger control in the EU, the US
and the UK, and discusses recent amendments to Austrian and German
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law regarding the notification threshold. Given its scope, the book offers
an invaluable guide for competition law scholars, practitioners in the
field, and competition authorities worldwide.
The Roles of Innovation in Competition Law Analysis - Paul Nihoul
2018
Rapid technological innovations have challenged the conventional
application of antitrust and competition law across the globe.
Acknowledging these challenges, this original work analyses the roles of
innovation in competition law analysis and reflects on how competition
and antitrust law can be refined and tailored to innovation.
Imposing Data Sharing among Private Actors - Thomas Tombal
2022-01-13
Information Law Series #48 About this book: Imposing Data Sharing
among Private Actors is a vital book shedding light on the nature of
certain economic and societal balancing exercises required for any
compulsory business-to-business (B2B) data-sharing initiatives because
data sharing involves both benefits and potential costs. While the
economic value originating from data sharing seems evident, identifying
the legal framework to be applied to it is a challenge. This is due to the
multiple claims and rights aimed at controlling, accessing or benefiting
from data processing. What’s in this book: Whether these initiatives
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pursue economic, societal or empowerment objectives, their potential
benefits must be balanced with the following three considerations that
are extensively investigated in the book: the economic interests of the
data holder; personal data protection considerations; and long-term and
collective costs in terms of individual autonomy. The analysis elucidates
how these aspects have been factored into existing compulsory B2B datasharing initiatives so far (particularly in Europe), and on how they may
be used as a source of inspiration in future initiatives. Insightful
suggestions on the implementation of these balancing exercises conclude
the volume. How this will help you: Based on law and literature in
competition, personal data protection and intellectual property, the book
greatly highlights the necessary balances underlying compulsory B2B
data sharing and raises awareness about the crucial need to take the
risks involved into consideration. It will be highly appreciated by
policymakers, academics and private actors interested in issues linked to
competition law in the digital environment, regulation of platforms, data
governance or the interaction between competition law and personal
data protection law.
The Cambridge Handbook of Antitrust, Intellectual Property, and
High Tech - Roger D. Blair 2017-04-07
This Cambridge Handbook, edited by Roger D. Blair and D. Daniel Sokol,
brings together a group of world-renowned professors in the fields of law
and economics to assess the theory and practice of antitrust, intellectual
property, and high tech. With the increased globalization of antitrust, a
better understanding of how law and economics shape this interface will
help academics, policymakers, and practitioners to understand the
existing state of academic literature, its limits, and its relevance to realworld antitrust. The book will be an essential resource for anyone
seeking to understand academic and policy considerations shaping the
world of antitrust, intellectual property, and high tech.
Competition Law for the Digital Economy - Björn Lundqvist
2019-12-27
The digital economy is gradually gaining traction through a variety of
recent technological developments, including the introduction of the
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Internet of things, artificial intelligence and markets for data. This
innovative book contains contributions from leading competition law
scholars who map out and investigate the anti-competitive effects that
are developing in the digital economy.
Competition Law’s Innovation Factor - Viktoria H S E Robertson
2020-02-06
In recent years, market definition has come under attack as an analytical
tool of competition law. Scholars have increasingly questioned its
usefulness and feasibility. That criticism comes into sharper relief in
dynamic, innovation-driven markets, which do not correspond to the
static markets on which the concept of the relevant market was
modelled. This book explores that controversy from a comparative legal
perspective, taking into account both EU competition and US antitrust
law. It examines the manifold ways in which courts and competition
authorities in the EU and US have factored innovation-related
considerations into market delineation, covering: innovative product
markets, product differentiation, future markets, issues going beyond
market definition proper – such as innovation competition, innovation
markets and potential competition –, intellectual property rights,
innovative aftermarkets and multi-sided platforms. This book finds that
going forward, the role of market definition in dynamic contexts needs to
focus on its function of market characterisation rather than on the
assessment of market power.
Big Data and Competition Policy - Professor Maurice Stucke
2016-08-02
Big Data and Big Analytics are a big deal today. Big Data is playing a
pivotal role in many companies' strategic decision-making. Companies
are striving to acquire a 'data advantage' over rivals. Data-driven
mergers are increasing. These data-driven business strategies and
mergers raise significant implications for privacy, consumer protection
and competition law. At the same time, European and United States'
competition authorities are beginning to consider the implications of a
data-driven economy on competition policy. In 2015, the European
Commission launched a competition inquiry into the e-commerce sector
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and issued a statement of objections in its Google investigation. The
implications of Big Data on competition policy will likely be a part of the
mix. Big Data and Competition Policy is the first work to offer a detailed
description of the important new issue of Big Data and explains how it
relates to competition laws and policy, both in the EU and US. The book
helps bring the reader quickly up to speed on what is Big Data, its
competitive implications, the competition authorities' approach to datadriven mergers and business strategies, and their current approach's
strengths and weaknesses. Written by two recognized leading experts in
competition law, this accessible work offers practical guidance and
theoretical discussion of the potential benefits (including data-driven
efficiencies) and concerns for the practitioner, policy maker, and
academic alike.
The Antitrust Paradigm - Jonathan B. Baker 2019-05-06
At a time when tech giants have amassed vast market power, Jonathan
Baker shows how laws and regulations can be updated to ensure more
competition. The sooner courts and antitrust enforcement agencies stop
listening to the Chicago school and start paying attention to modern
economics, the sooner Americans will reap the benefits of competition.
Data-Driven Innovation Big Data for Growth and Well-Being OECD 2015-10-06
This report improves the evidence base on the role of Data Driven
Innovation for promoting growth and well-being, and provide policy
guidance on how to maximise the benefits of DDI and mitigate the
associated economic and societal risks.
Digitalization and Big Data for Resilience and Economic Intelligence Alina Mihaela Dima 2022-03-05
This book highlights the economic and social science perspectives in
light of COVID-19. During 2020, leaders found themselves at historic
crossroads, taking decisions under remarkable pressures and
uncertainties. However, windows of opportunity are being created to
shape the economic recovery, restore the health of the environment,
develop sustainable business models, strengthen regional development,
revitalize global cooperation, harness Industry 4.0, and redesign the
big-data-and-competition-policy

social contracts, skills, and jobs. This book is an excellent resource for all
those interested in economics and social sciences perspectives on
digitalization and big data, especially in the light of the recent crisis
determined by COVID-19. The chapters cover topics related to new
models in entrepreneurship and innovation, sustainability and education,
data science and digitalization, marketing and finance, etc., that will
develop innovative instruments for countries, businesses, and education
to revive after the crisis.
Legal Challenges of Big Data - Joe Cannataci 2020-09-25
This groundbreaking book explores the new legal and economic
challenges triggered by big data, and analyses the interactions among
and between intellectual property, competition law, free speech, privacy
and other fundamental rights vis-à-vis big data analysis and algorithms.
Competition Law and Antitrust - David J. Gerber 2020-08-28
Competition, or Antitrust, law is now a global phenomenon. It operates in
more than 100 countries and the relationships among competition law
systems are often complex and opaque. Competition law is also new to
many countries, which creates uncertainty about how decisions will be
made in these jurisdictions. This makes it critically important to
understand both the similarities and differences among the systems and
the relationships between them. A succinct introduction, this title breaks
down the complicated and foreboding topic of competition law. Divided
into four parts, this book covers the elements of competition laws, its
decisions, targets, and globalization and the future of competition law. It
also provides global context by looking at competition law in the US,
Europe, and growing markets like Asia and Latin America. This title
covers the most pressing issues of competition law in an informative and
concise way. Drawing on his lifetime of global experience and research,
David J. Gerber's Competition Law and Antitrust is an essential tool for
anyone interested in competition or antitrust law.
The Cambridge Handbook of the Law of the Sharing Economy John J. Infranca 2018-10-31
This Handbook grapples conceptually and practically with what the
sharing economy - which includes entities ranging from large for-profit
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firms like Airbnb, Uber, Lyft, Taskrabbit, and Upwork to smaller, nonprofit collaborative initiatives - means for law, and how law, in turn, is
shaping critical aspects of the sharing economy. Featuring a diverse set
of contributors from many academic disciplines and countries, the book
compiles the most important, up-to-date research on the regulation of the
sharing economy. The first part surveys the nature of the sharing
economy, explores the central challenge of balancing innovation and
regulatory concerns, and examines the institutions confronting these
regulatory challenges, and the second part turns to a series of specific
regulatory domains, including labor and employment law, consumer
protection, tax, and civil rights. This groundbreaking work should be
read by anyone interested in the dynamic relationship between law and
the sharing economy.
Health Data Pools Under European Data Protection and Competition Law
- Giulia Schneider 2022
This book explores the emerging economic reality of health data pools
from the perspective of European Union policy and law. The contractual
sharing of health data for research purposes is giving rise to a free
movement of research data, which is strongly encouraged at European
policy level within the Digital Single Market Strategy. However, it has
also a strong impact on data subjects fundamental right to data
protection and smaller businesses and research entities ability to carry
out research and compete in innovation markets. Accordingly the work
questions under which conditions health data sharing is lawful under
European data protection and competition law. For these purposes, the
work addresses the following sub-questions: i) which is the emerging
innovation paradigm in digital health research?; ii) how are health data
pools addressed at European policy level?; iii) do European data
protection and competition law promote health data-driven innovation
objectives, and how?; iv) which are the limits posed by the two
frameworks to the free pooling of health data? The underlying
assumption of the work is that both branches of European Union law are
key regulatory tools for the creation of a common European health data
space as envisaged in the Commissions 2020 European strategy for data.
big-data-and-competition-policy

It thus demonstrates that both European data protection law, as defined
under the General Data Protection Regulation, and European
competition law and policy set research enabling regimes regarding
health data, provided specific normative conditions are met. From a
further perspective, both regulatory frameworks place external limits to
the freedom to share (or not share) research valuable data. .
Competition Law and Big Data - Beata Mäihäniemi 2020-02-27
In this timely book, Beata Mäihäniemi analyses and evaluates how the
characteristics of information as a good, as well as the characteristics of
digital platforms, affect the application of competition law in both theory
and practice. Chapters offer a full evaluation and in-depth analysis of
several key case studies in which information such as big data has been
obtained, made use of, sold, or biased in an uncompetitive way. Such
critical case studies include the European Commission's 2017 judgement
against Google for granting illegal advantage to their own comparison
shopping service, as well as the Bundeskartellamt's decision regarding
Facebook's unfair trading terms under which it was gathering users' data
without their voluntary consent. Reacting to these cases, the book offers
guidance on how competition law can evolve to accommodate digital
markets, such as classifying information as 'commons' or 'commodity', in
order to realise social goals such as fairness. Compelling and insightful,
this book will prove an important companion for students and scholars
studying digital markets, as well as competition law more widely. It will
also appeal to practitioners working on cases involving the regulation
and usage of big data.
Algorithmic Antitrust - Aurélien Portuese 2022
Algorithms are ubiquitous in our daily lives. They affect the way we shop,
interact, and make exchanges on the marketplace. In this regard,
algorithms can also shape competition on the marketplace. Companies
employ algorithms as technologically innovative tools in an effort to edge
out competitors. Antitrust agencies have increasingly recognized the
competitive benefits, but also competitive risks that algorithms entail.
Over the last few years, many algorithm-driven companies in the digital
economy have been investigated, prosecuted and fined, mostly for
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allegedly unfair algorithm design. Legislative proposals aim at regulating
the way algorithms shape competition. Consequently, a so-called
"algorithmic antitrust" theory and practice have also emerged. This book
provides a more innovation-driven perspective on the way antitrust
agencies should approach algorithmic antitrust. To date, the analysis of
algorithmic antitrust has predominantly been shaped by pessimistic
approaches to the risks of algorithms on the competitive environment.
With the benefit of the lessons learned over the last few years, this book
assesses whether these risks have actually materialized and whether
antitrust laws need to be adapted accordingly. Effective algorithmic
antitrust requires to adequately assess the pro- and anti-competitive
effects of algorithms on the basis of concrete evidence and innovationrelated concerns. With a particular emphasis on the European
perspective, this book brings together experts and scrutinizes on the
implications of algorithmic antitrust for regulation and innovation.
The Negro Motorist Green Book - Victor H. Green
The idea of "The Green Book" is to give the Motorist and Tourist a Guide
not only of the Hotels and Tourist Homes in all of the large cities, but
other classifications that will be found useful wherever he may be. Also
facts and information that the Negro Motorist can use and depend upon.
There are thousands of places that the public doesn't know about and
aren't listed. Perhaps you know of some? If so send in their names and
addresses and the kind of business, so that we might pass it along to the
rest of your fellow Motorists. You will find it handy on your travels,
whether at home or in some other state, and is up to date. Each year we
are compiling new lists as some of these places move, or go out of
business and new business places are started giving added employment
to members of our race.
Virtual Competition - Ariel Ezrachi 2016-11-30
Ariel Ezrachi and Maurice Stucke take a hard look at today’s appassisted paradise of digital shopping. The algorithms and data-crunching
that make online purchasing so convenient are also changing the nature
of the market by shifting power into the hands of the few, with risks to
competition, our democratic ideals, and our overall well-being.
big-data-and-competition-policy

Personal Data in Competition, Consumer Protection and
Intellectual Property Law - Mor Bakhoum 2018-11-02
This book analyses the legal approach to personal data taken by different
fields of law. An increasing number of business models in the digital
economy rely on personal data as a key input. In exchange for sharing
their data, online users benefit from personalized and innovative
services. But companies’ collection and use of personal data raise
questions about privacy and fundamental rights. Moreover, given the
substantial commercial and strategic value of personal data, their
accumulation, control and use may raise competition concerns and
negatively affect consumers. To establish a legal framework that ensures
an adequate level of protection of personal data while at the same time
providing an open and level playing field for businesses to develop
innovative data-based services is a challenging task.With this objective in
mind and against the background of the uniform rules set by the EU
General Data Protection Regulation, the contributions to this book
examine the significance and legal treatment of personal data in
competition law, consumer protection law, general civil law and
intellectual property law. Instead of providing an isolated analysis of the
different areas of law, the book focuses on both synergies and tensions
between the different legal fields, exploring potential ways to develop an
integrated legal approach to personal data.
Big Data, Analytics, and the Future of Marketing & Sales McKinsey Chief McKinsey Chief Marketing & Sales Officer Forum
2014-08-16
Big Data is the biggest game-changing opportunity for marketing and
sales since the Internet went mainstream almost 20 years ago. The data
big bang has unleashed torrents of terabytes about everything from
customer behaviors to weather patterns to demographic consumer shifts
in emerging markets. This collection of articles, videos, interviews, and
slideshares highlights the most important lessons for companies looking
to turn data into above-market growth: Using analytics to identify
valuable business opportunities from the data to drive decisions and
improve marketing return on investment (MROI) Turning those insights
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into well-designed products and offers that delight customers Delivering
those products and offers effectively to the marketplace.The goldmine of
data represents a pivot-point moment for marketing and sales leaders.
Companies that inject big data and analytics into their operations show
productivity rates and profitability that are 5 percent to 6 percent higher
than those of their peers. That's an advantage no company can afford to
ignore.
The Roles of Innovation in Competition Law Analysis - Paul Nihoul
2018-12-28
Rapid technological innovations have challenged the conventional
application of antitrust and competition law across the globe.
Acknowledging these challenges, this original work analyses the roles of
innovation in competition law analysis and reflects on how competition
and antitrust law can be refined and tailored to innovation. With
chapters from well-established and up-and-coming competition law and
economics scholars - from the Academic Society for Competition Law
(ASCOLA) - this book reflects on the role innovation has played, and can
continue to play, within competition and antitrust law. In addition to
uncovering innovation concerns within their analysis, the authors also
make important contributions to academic and policy debates on the
relationship between these areas of law and other instruments of
innovation regulation, such as data protection regulation, intellectual
property law, the regulation of big data, platforms and artificial
intelligence. Academics in competition and intellectual property law,
economics and political science working on data protection or innovation
more generally will find this book a useful insight into future challenges
for constructing meaningful and effective laws within the area of
innovation. Policymakers and practising lawyers will also find the
example cases useful, especially for refining and restructuring
perception about innovation in competition law.
The Antitrust Paradox - Robert Bork 2021-02-22
The most important book on antitrust ever written. It shows how
antitrust suits adversely affect the consumer by encouraging a costly
form of protection for inefficient and uncompetitive small businesses.
big-data-and-competition-policy

Digital markets and online platforms: new perspectives on
regulation and competition law - Jan Krämer 2020-11-18
Across the world, regulators and policy makers are grappling with how
to establish a competitive, safe and fair online environment that also
safeguards users’ fundamental rights as citizens. Ahead of the European
Commission’s Digital Markets Act (DMA), this book “Digital markets and
online platforms: new perspectives on regulation and competition law“,
presents CERRE’s latest contribution to the debate with concrete policy
recommendations. Together, the policy recommendations in this book
present a roadmap that should be pursued for EU policy makers to
safeguard competition and innovation in digital platform markets. They
can be organised into three key areas for action: (i) More effective
enforcement, (ii) increased transparency and switching easiness, and (iii)
providing access to key innovation capabilities. “The need to safeguard
fair and vibrant competition, which is also seen as an important driving
factor for innovation, is nothing new for policy makers. However, the
characteristics and complexities of digital markets have challenged some
of the traditional approaches.” – Jan Krämer, editor of the book and
CERRE Academic Co-Director The book’s recommendations highlight
that platform transparency and associated data collection by authorities,
as well as data sharing by platforms (initiated through consumers or
authorities), are the two most important overarching policy measures for
platform markets in the near future. They facilitate enforcement,
consumer choice, and innovation capabilities in the digital economy. The
contents of this book were presented and debated during a CERRE live
debate with guest speakers Anne Yvrande-Billon (Arcep’s Director of
Economic, Market and Digital Affairs), MEP Stéphanie Yon-Courtin (VicePresident of the European Parliament’s Committee on Economic and
Monetary Affairs) and Javier Espinoza (Financial Times’ EU
Correspondent covering competition and digital policy).
Investigation Of Competition In Digital Markets - United States
Congress 2020-10-06
In June 2019, the Committee on the Judiciary initiated a bipartisan
investigation into the state of competition online, spearheaded by the
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Subcommittee on Antitrust, Commercial and Administrative Law. As part
of a top-to-bottom review of the market, the Subcommittee examined the
dominance of Amazon, Apple, Facebook, and Google, and their business
practices to determine how their poweraffects our economy and our
democracy. Additionally, the Subcommittee performed a review of
existing antitrust laws, competition policies, and current enforcement
levels to assess whether they areadequate to address market power and
anticompetitive conduct in digital markets. Over the course of our
investigation, we collected extensive evidence from these companies
aswell as from third parties-totaling nearly 1.3 million documents. We
held seven hearings to review the effects of market power onlineincluding on the free and diverse press, innovation, and privacy-and a
final hearing to examine potential solutions to concerns identified during
the investigation and to inform this Report's recommendations. A year
after initiating the investigation, we received testimony from the Chief
ExecutiveOfficers of the investigated companies: Jeff Bezos, Tim Cook,
Mark Zuckerberg, and Sundar Pichai. For nearly six hours, we pressed
for answers about their business practices, including about evidence
concerning the extent to which they have exploited, entrenched, and
expanded their power over digitalmarkets in anticompetitive and abusive
ways. Their answers were often evasive and non-responsive, raising fresh
questions about whether they believe they are beyond the reach of
democratic oversight. Although these four corporations differ in
important ways, studying their business practices hasrevealed common
problems
EU Competition Law, Data Protection and Online Platforms: Data as
Essential Facility - Inge Graef 2016-10-17
All are agreed that the digital economy contributes to a dynamic
evolution of markets and competition. Nonetheless, concerns are
increasingly raised about the market dominance of a few key players.
Because these companies hold the power to drive rivals out of business,
regulators have begun to seek scope for competition enforcement in
cases where companies claim that withholding data is needed to satisfy
customers and cut costs. This book is the first focus on how competition
big-data-and-competition-policy

law enforcement tools can be applied to refusals of dominant firms to
give access data on online platforms such as search engines, social
networks, and e-commerce platforms – commonly referred to as the
‘gatekeepers’ of the Internet. The question arises whether the denial of a
dominant firm to grant competitors access to its data could constitute a
‘refusal to deal’ and lead to competition law liability under the so-called
‘essential facilities doctrine', according to which firms need access to
shared knowledge in order to be able to compete. A possible duty to
share data with rivals also brings to the forefront the interaction of
competition law with data protection legislation considering that the
required information may include personal data of individuals. Building
on the refusal to deal concept, and using a multidisciplinary approach,
the analysis covers such issues and topics as the following: – data
portability; – interoperability; – data as a competitive advantage or entry
barrier in digital markets; – market definition and dominance with
respect to data; – disruptive versus sustaining innovation; – role of
intellectual property regimes; – economic trade-off in essential facilities
cases; – relationship of competition enforcement with data protection law
and – data-related competition concerns in merger cases. The author
draws on a wealth of relevant material, including EU and US decisionmaking practice, case law, and policy documents, as well as economic
and empirical literature on the link between competition and innovation.
The book concludes with a proposed framework for the application of the
essential facilities doctrine to potential forms of abuse of dominance
relating to data. In addition, it makes suggestions as to how data
protection interests can be integrated into competition policy. An
invaluable contribution to ongoing academic and policy discussions about
how data-related competition concerns should be addressed under
competition law, the analysis clearly demonstrates how existing
competition tools for market definition and assessment of dominance can
be applied to online platforms. It will be of immeasurable value to the
many jurists, business persons, and academics concerned with this very
timely subject.
Big Tech and the Digital Economy - Nicolas Petit 2020-07
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This book asks a simple question: are the tech giants monopolies? In the
current environment of suspicion towards the major technology
companies as a result of concerns about their power and influence, it has
become commonplace to talk of Google, Facebook, Amazon, Apple,
Microsoft, or Netflix as the modern day version of the 19th century
trusts. In turn, the tech giants are vilified for a whole range of monopoly
harms towards consumers, workers and even the democratic process. In
the US and the EU, antitrust, and regulatory reform is on the way. Using
economics, business and management science as well legal reasoning,
this book offers a new perspective on big tech. It builds a theory of
"moligopoly". The theory advances that the tech giants, or at least some
of them, coexist both as monopolies and oligopoly firms that compete
against each other in an environment of substantial uncertainty and
economic dynamism. With this, the book assesses ongoing antitrust and
regulatory policy efforts. It demonstrates that it is counterproductive to
pursue policies that introduce more rivalry in moligopoly markets subject
to technological discontinuities. And that non-economic harms like
privacy violations, fake news, or hate speech are difficult issues that
belong to the realm of regulation, not antimonopoly remediation.
Big Data - 2011
The Politics and Policies of Big Data - Ann Rudinow Sætnan
2018-05-08
Big Data, gathered together and re-analysed, can be used to form
endless variations of our persons - so-called ‘data doubles’. Whilst never
a precise portrayal of who we are, they unarguably contain glimpses of
details about us that, when deployed into various routines (such as
management, policing and advertising) can affect us in many ways. How
are we to deal with Big Data? When is it beneficial to us? When is it
harmful? How might we regulate it? Offering careful and critical
analyses, this timely volume aims to broaden well-informed, unprejudiced
discourse, focusing on: the tenets of Big Data, the politics of governance
and regulation; and Big Data practices, performance and resistance. An
interdisciplinary volume, The Politics of Big Data will appeal to
big-data-and-competition-policy

undergraduate and postgraduate students, as well as postdoctoral and
senior researchers interested in fields such as Technology, Politics and
Surveillance.
The Electronic Communications Code - Great Britain: Law Commission
2013-02-28
In this report The Electronic Communications Code the Law Commission
makes recommendations to form the basis of a revised Electronic
Communications Code, which was originally enacted in 1984 to regulate
landline telephone provision. It sets out the regime that governs the
rights of designated electronic communications operators to maintain
infrastructure on public and private land. In modern times, it applies to
the infrastructure forming networks which support broadband, mobile
internet and telephone, cable television and landlines. The current Code
has been criticized by courts and the people who work with it as out of
date, unclear and inconsistent with other legislation. This project focuses
on private property rights between landowners and electronic
communications providers, it does not consider planning. The aims of the
reforms are: to provide a clearer definition of the market value that
landowners can charge for the us
Occupational Outlook Handbook - United States. Bureau of Labor
Statistics 1976
The Evolution of Antitrust in the Digital Era - Allan Fels 2020-10-10
This collection of essays represents the first in a series of two volumes
that set out to reflect the state of the art of antitrust thinking in digital
markets in jurisdictions around the world. The issues it tackles are many:
the role of innovation, the conundrum of big data, the evolution of media
markets, and the question of whether existing antitrust tools are
sufficient to deal with the challenges of digital markets. Each author
tackles the overarching themes from their unique national perspective.
The resulting tapestry reflects the challenges and opportunities
presented by the modern digital era, viewed through the lens of
competition enforcement.
Natural Monopolies in Digital Platform Markets - Francesco Ducci
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2020-07-23
Through three case studies, this book investigates whether digital
industries are naturally monopolistic and evaluates policy approaches to
market power.
Blockchain + Antitrust - Schrepel, Thibault 2021-09-21
This innovative and original book explores the relationship between
blockchain and antitrust, highlighting the mutual benefits that stem from
cooperation between the two and providing a unique perspective on how
law and technology could cooperate.
New Developments in Competition Law and Economics - Klaus Mathis
2019-03-18
This book further develops both the traditional and the behavioural
approach to competition law, and applies these approaches to a variety
of timely issues. It discusses several fundamental questions regarding
competition law and economics, and explores the applications of
competition law and economics. In turn, the book analyses the interplay
of intellectual property rights and patents in various aspects of
competition law, and investigates the impacts that developments in
information technology, such as big data analytics, have on competition
law. The book also discusses the impact of energy law reforms on energy
markets from a competition law perspective. Competition law is a classic
field of economic analysis. This is largely due to the fact that competition
law uses terms such as market, price, and competition and must
therefore rely on economic know-how and analyses. In the United States,
economic analysis has greatly influenced not just the scholarship on
antitrust law, but also judicial decisions and agency enforcement.
Antitrust law and economics are based on the traditional paradigm of
neoclassical economics, which relies on the assumption that the market
players, i.e. consumers and producers, are rational. This approach to
competition law was later received in Europe under the banner of a
“more economic approach”. For the past two decades, behavioural law
and economics, which seeks to generate better insights into legal
phenomena by providing more realistic psychological foundations for
economic models, and to offer a multitude of applications in legislation
big-data-and-competition-policy

and legal adjudication, has challenged the traditional economic approach
to law in general and, more recently, to competition law specifically.
Competition Overdose - Maurice E. Stucke 2020-03-17
Using dozens of vivid examples to show how society overprescribed
competition as a solution and when unbridled rivalry hurts consumers,
kills entrepreneurship, and increases economic inequality, two freemarket thinkers diagnose the sickness caused by competition overdose
and provide remedies that will promote sustainable growth and progress
for everyone, not just wealthy shareholders and those at the top.
Whatever illness our society suffers, competition is the remedy. Do we
want better schools for our children? Cheaper prices for everything?
More choices in the marketplace? The answer is always: Increase
competition. Yet, many of us are unhappy with the results. We think
we’re paying less, but we’re getting much less. Our food has undeclared
additives (or worse), our drinking water contains toxic chemicals, our
hotel bills reveal surprise additions, our kids’ schools are failing, our
activities are tracked so that advertisers can target us with relentless
promotions. All will be cured, we are told, by increasing the competitive
pressure and defanging the bloated regulatory state. In a captivating
exposé, Maurice E. Stucke and Ariel Ezrachi show how we are falling
prey to greed, chicanery, and cronyism. Refuting the almost religious
belief in rivalry as the vehicle for prosperity, the authors identify the
powerful corporations, lobbyists, and lawmakers responsible for pushing
this toxic competition—and argue instead for a healthier, even nobler,
form of competition. Competition Overdose diagnoses the disease—and
provides a cure for it.
Competition Law and Big Data - Beata Mäihäniemi 2020-02-28
In this timely book, Beata Mäihäniemi analyses and evaluates how the
characteristics of information as a good, as well as the characteristics of
digital platforms, affect the application of competition law in both theory
and practice.
Regulating Industrial Internet Through IPR, Data Protection and
Competition Law - Rosa Maria Ballardini 2019-08-28
The digitization of industrial processes has suddenly taken a great leap
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forward, with burgeoning applications in manufacturing, transportation
and numerous other areas. Many stakeholders, however, are uncertain
about the opportunities and risks associated with it and what it really
means for businesses and national economies. Clarity of legal rules is
now a pressing necessity. This book, the first to deal with legal questions
related to Industrial Internet, follows a multidisciplinary approach that is
instructed by law concerning intellectual property, data protection,
competition, contracts and licensing, focusing on business, technology
and policy-driven issues. Experts in various relevant fields of science and
industry measure the legal tensions created by Industrial Internet in our
global economy and propose solutions that are both theoretically
valuable and concretely practical, identifying workable business models
and practices based on both technical and legal knowledge. Perspectives
include the following: regulating Industrial Internet via intellectual
property rights (IPR); data ownership versus control over data; artificial
intelligence and IPR infringement; patent owning in Industrial Internet;
abuse of dominance in Industrial Internet platforms; data collaboration,
pooling and hoarding; legal implications of granular versioning
technologies; and misuse of information for anticompetitive purposes.
The book represents a record of a major collaborative project, held
between 2016 and 2019 in Finland, involving a number of universities,
technology firms and law firms. As Industrial Internet technologies are
already being used in several businesses, it is of paramount importance
for the global economy that legal, business and policy-related challenges
are promptly analyzed and discussed. This crucially important book not
only reveals the legal and policy-related issues that we soon will have to
deal with but also facilitates the creation of legislation and policies that
promote Industrial-Internet-related technologies and new business
opportunities. It will be warmly welcomed by practitioners, patent and
other IPR attorneys, innovation economists and companies operating in
the Industrial Internet ecosystem, as well as by competition authorities
and other policymakers.
Big Data and Competition Policy - Professor Maurice Stucke 2016-08-02
Big Data and Big Analytics are a big deal today. Big Data is playing a
big-data-and-competition-policy

pivotal role in many companies' strategic decision-making. Companies
are striving to acquire a 'data advantage' over rivals. Data-driven
mergers are increasing. These data-driven business strategies and
mergers raise significant implications for privacy, consumer protection
and competition law. At the same time, European and United States'
competition authorities are beginning to consider the implications of a
data-driven economy on competition policy. In 2015, the European
Commission launched a competition inquiry into the e-commerce sector
and issued a statement of objections in its Google investigation. The
implications of Big Data on competition policy will likely be a part of the
mix. Big Data and Competition Policy is the first work to offer a detailed
description of the important new issue of Big Data and explains how it
relates to competition laws and policy, both in the EU and US. The book
helps bring the reader quickly up to speed on what is Big Data, its
competitive implications, the competition authorities' approach to datadriven mergers and business strategies, and their current approach's
strengths and weaknesses. Written by two recognized leading experts in
competition law, this accessible work offers practical guidance and
theoretical discussion of the potential benefits (including data-driven
efficiencies) and concerns for the practitioner, policy maker, and
academic alike.
Handbook of Social Media Management - Mike Friedrichsen 2013-05-28
Digitization and Web 2.0 have brought about continuous change from
traditional media management to new strategic, operative and normative
management options. Social media management is on the agenda of
every media company, and requires a new set of specialized expertise on
digital products and communication. At the same time, social media has
become a vibrant field of research for media economists and media
management researchers. In this handbook, international experts
present a comprehensive account of the latest developments in social
media research and management, consistently linking classical media
management with social media. The articles discuss new theoretical
approaches as well as empirical findings and applications, yielding an
interesting overview of interdisciplinary and international approaches.
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The book’s main sections address forms and content of social media;
impact and users; management with social media; and a new value chain
with social media. The book will serve as a valuable reference work for
researchers, students and professionals working in media and public

big-data-and-competition-policy

relations.
Competition Policy - Massimo Motta 2004-01-12
The first book offering a systematic treatment of the economics of
antitrust or competition policy.
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