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Engineering Entrepreneurship from Idea to Business Plan - Paul Swamidass 2016-10-26
This book is for engineers and scientists who have the aptitude and education to create new products that
could become income-producing businesses for themselves and for investors. The book uses short chapters
and gets directly to the point without lengthy and distracting essays. The rapid growth in technology-based
business plan contests is a clear sign that there are many wealthy inventors looking to make substantial
investments in start-ups based on new inventions by inventors, who lack the funds and knowledge to start a
business. The key features of this reference enable readers to sharpen their new idea, turn an idea into a
commercial product, conduct patent search and complete a provisional patent application, and collect
requisite data and prepare a business plan based on a carefully selected business model. Supporting
materials are provided on the book's extensive website (www.engineer-entrepreneur-book.com/).
Forward - Andrew Yang 2021-10-05
NATIONAL BESTSELLER • A lively and bold blueprint for moving beyond the “era of institutional failure”
by transforming our outmoded political and economic systems to be resilient to twenty-first-century
problems, from the popular entrepreneur, bestselling author, and political truth-teller “A vitally important
book.”—Mark Cuban Despite being written off by the media, Andrew Yang’s shoestring 2020 presidential
campaign—powered by his proposal for a universal basic income of $1,000 a month for all
Americans—jolted the political establishment, growing into a massive, diverse movement. In Forward, Yang
reveals that UBI and the threat of job automation are only the beginning, diagnosing how a series of
cascading problems within our antiquated systems keeps us stuck in the past—imperiling our democracy at
every level. With America’s stagnant institutions failing to keep pace with technological change, we grow
more polarized as tech platforms supplant our will while feasting on our data. Yang introduces us to the
various “priests of the decline” of America, including politicians whose incentives have become divorced
from the people they supposedly serve. The machinery of American democracy is failing, Yang argues, and
we need bold new ideas to rewire it for twenty-first-century problems. Inspired by his experience running
for office and as an entrepreneur, and by ideas drawn from leading thinkers, Yang offers a series of
solutions, including data rights, ranked-choice voting, and fact-based governance empowered by modern
technology, writing that “there is no cavalry”—it’s up to us. This is a powerful and urgent warning that we
must step back from the brink and plot a new way forward for our democracy.
Trump: The Art of the Deal - Donald J. Trump 2009-12-23
President Donald J. Trump lays out his professional and personal worldview in this classic work—a firsthand
account of the rise of America’s foremost deal-maker. “I like thinking big. I always have. To me it’s very
simple: If you’re going to be thinking anyway, you might as well think big.”—Donald J. Trump Here is
Trump in action—how he runs his organization and how he runs his life—as he meets the people he needs
to meet, chats with family and friends, clashes with enemies, and challenges conventional thinking. But
even a maverick plays by rules, and Trump has formulated time-tested guidelines for success. He isolates
the common elements in his greatest accomplishments; he shatters myths; he names names, spells out the
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zeros, and fully reveals the deal-maker’s art. And throughout, Trump talks—really talks—about how he does
it. Trump: The Art of the Deal is an unguarded look at the mind of a brilliant entrepreneur—the ultimate
read for anyone interested in the man behind the spotlight. Praise for Trump: The Art of the Deal “Trump
makes one believe for a moment in the American dream again.”—The New York Times “Donald Trump is a
deal maker. He is a deal maker the way lions are carnivores and water is wet.”—Chicago Tribune
“Fascinating . . . wholly absorbing . . . conveys Trump’s larger-than-life demeanor so vibrantly that the
reader’s attention is instantly and fully claimed.”—Boston Herald “A chatty, generous, chutzpa-filled
autobiography.”—New York Post
Copycat Marketing 101 - Burke Hedges 2000
Value Above Cost - Donald E. Sexton 2009-03-12
This book systematically explains how to maximize shareholder value. Columbia University's Don Sexton
fully identifies the real drivers of shareholder value, unifying key concepts from marketing, branding,
economics, management, finance, accounting, and statistics. Sexton introduces a powerful new metric:
Customer Value Added (CVA), the difference between customer-perceived value and variable cost per unit.
Next, he demonstrates CVA at work, presents research and case studies that prove its value, and shows
how to use it to consistently measure, manage, and optimize profit, cash flow, and shareholder value.
Readers will learn why CVA works; how to measure it; how changes in CVA correlate to changes in profits
and cash flow; and how to use CVA to steer the enterprise. Along the way, Sexton illuminates CVA's key
implications for managers, including why managers must focus attention simultaneously on both customers
and costs, and why well-publicized "generic strategies" such as "net recommend" offer only part of the
solution. Finally, drawing on his own extensive experience consulting on CVA and related issues, Sexton
presents easy-to-use worksheets for translating CVA concepts into reality in your own organization.
101 Careers in Social Work - Jessica A. Ritter, BSW, MSSW, PhD 2008-12-08
"This is a vital and necessary guide to the social work professionÖ.This book clarifies the social work
mission, goals, and objectives, and strengthens and promotes them as well." --Carmen Ortiz Hendricks,
MSW, DSW, ACSW, LCSW Associate Dean, Wurzweiler School of Social Work, Yeshiva University "The
authors do an excellent job of illustrating the uniqueness, diversity, and richness of the profession. I
strongly recommend this book for use in social work orientation, advising and education." --Saundra Starks,
EdD, LCSW Western Kentucky University 101 Careers in Social Work serves as both a catalog of social
work job descriptions as well as a guide to career planning. The authors highlight the interdisciplinary
nature of social work, and include unconventional, cutting-edge career options such as forensic social work,
entrepreneurship, working in political systems, international careers, community planning, and more.
Written in a user-friendly style, each chapter focuses on a specific social work career, and outlines the
challenges, core competencies and skills, and educational requirements needed to succeed. This book also
includes questionnaires and checklists to help readers choose a career tailored to their unique talents,
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interests, and passions. Key Features: A catalog of 101 social work careers, including careers in emerging
fields Helpful career development tools, including self-assessment checklists, interviews with practicing
social workers, and questionnaires Guidance on educational requirements, licensure, and continuing
education An entire chapter dedicated to job-hunting tips and career planning advice
Real Estate Marketing - M. Joseph Sirgy 2014-05-09
Real Estate Marketing is specifically designed to educate real estate students with the art and science of
the real estate marketing profession. The ideal textbook for undergraduate and graduate level classes in
business school and professional / continuing education programs in Real Estate, this book will also be of
interest to professional real estate entrepreneurs looking to boost their knowledge and improve their
marketing techniques. The book is divided into five major parts. Part 1 focuses on introducing students to
fundamental concepts of marketing as a business philosophy and strategy. Concepts discussed include
strategic analysis, target marketing, and the four elements of the marketing mix: property planning, site
selection, pricing of properties, and promotion of properties. Part 2 focuses on personal selling in real
estate. Students will learn the exact process and steps involved in representing real estate buyers and
sellers. Part 3 focuses on negotiations in real estate. How do effective real estate professionals use
negotiation approaches such as collaboration, competition, accommodation, and compromise as a direct
function of the situation and personalities involved in either buying or selling real estate properties? Part 4
focuses on human resource management issues such as recruiting and training real estate agents, issues
related to performance evaluation, motivation, and compensation, as well as issues related to leadership.
Finally, Part 5 focuses on legal and ethical issues in the real estate industry. Students will learn how to
address difficult situations and legal/ethical dilemmas by understanding and applying a variety of
legal/ethical tests. Students will also become intimately familiar with the industry’s code of ethics.
Trump University Real Estate 101 - Gary W. Eldred 2009-08-11
Trump University books are practical, straightforward primers on the basics of doing business the Trump
way—successfully. Written by leading experts and including an inspiring Foreword by Trump himself, these
books present smart business wisdom illustrated with real-life examples from Trump and other worldrenowned experts. Perfect for anyone who wants to get ahead in business without the cost of an MBA, these
street-smart guides provide real-world business advice based on the one thing you can't get in any business
school—experience. In Trump University Real Estate 101, Second Edition, you'll learn how to: Develop your
entrepreneurial abilities and invest like a pro Make money especially in today's down market Operate your
rentals profitably even in weak markets Create instant equity in any property Calculate the effects of
financing on cash flows and property values Use options and assignments to tie up properties Forecast
market trends whether up or down Create and enhance the value of any property And much more!
The Path of Christianity - John Anthony McGuckin 2017-05-16
John McGuckin, a world-renowned expert on ancient Christianity, has synthesized a lifetime of work to
produce the most comprehensive and accessible history of the first millennium of the Christian church. This
readable account explores the history in chronological order and then examines the same period
thematically, looking at issues like women, war, and the Bible.
How to Buy and Sell Real Estate for Financial Freedom - James Dicks 2006-04-07
Achieve “bullet-proof” wealth in any real estate market The real key to achieving sustained wealth in real
estate is finding just the right investment strategy--and then learning how to adapt it to changing market
conditions. For that, you'll need the help of a mentor with a proven track record. A third-generation real
estate investor, James Dicks made his first million before the age of thirty and went on to head his own
international investment and financial services firm. Now, in How to Buy and Sell Real Estate for Financial
Freedom, he teams up with fellow real estate investor and wealth-building expert J.W. Dicks to help you
map out a winning strategy for realizing your dream of financial freedom. Regardless of your level of
experience or bankroll size, this book will put you in the position to start making serious money in real
estate--right away! Step-by-step, you'll learn how to Find and buy the best investment properties Write
winning offers and money-making contracts Negotiate deals like a pro Take advantage of traditional and
creative financing techniques Master more than 25 proven investment strategies, including buy-hold-sell,
rentals, flipping, equity sharing, lease options, and more
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Trump University Marketing 101 - Don Sexton 2006-06-27
Trump University Marketing 101 combines the biggest name in business with the 40-year teaching
experience of one of the most well-known marketing thinkers in academia. Without an MBA in marketing,
how can today’s entrepreneurs and business owners stay on top of what’s happening in marketing? How
can they find the best new ideas and avoid those tactics that don’t work or just lead to trouble? Trump
University Marketing 101 presents all the basics of a marketing MBA. Each chapter focuses on one key
marketing idea and explores it in a straightforward, non-academic manner with exercises and examples
that show the idea in action. But more than basic instruction, Sexton also includes his own methodologies
for making vital marketing decisions–the same methodologies major corporations pay top-dollar to have him
teach their employees. Don Sexton is Professor of Business at Columbia University and principle of The
Arrow Group, Ltd.®, a marketing consulting and training firm whose clients have included GE, Citigroup,
IBM, and Pfizer, among many others. He has taught at Columbia for more than 35 years, is a recipient of
the Business School’s Distinguished Teaching Award, and has written numerous articles on marketing and
branding issues. He is often quoted in prominent media such as The New York Times, Business Week, and
Beijing’s China Economic Daily.
A Lot of People Are Saying - Nancy L. Rosenblum 2020-02-18
How the new conspiracists are undermining democracy—and what can be done about it Conspiracy
theories are as old as politics. But conspiracists today have introduced something new—conspiracy without
theory. And the new conspiracism has moved from the fringes to the heart of government with the election
of Donald Trump. In A Lot of People Are Saying, Russell Muirhead and Nancy Rosenblum show how the
new conspiracism differs from classic conspiracy theory, how it undermines democracy, and what needs to
be done to resist it.
Trump 101 - Donald J. Trump 2006-12-13
In Trump 101, Trump himself becomes your personal mentor and coach as he shares tips, tactics, and
strategies, all designed to help you make the most of yourself, your career, and your life. Each chapter
covers a basic rule or belief, and shows you how to make it work for you. Learn the vital qualities and skills
that every successful businessperson needs.
Trump Strategies for Real Estate - George H. Ross 2006-02-17
Trump Strategies for Real Estate offers unbeatable insider advice for every serious real estate
investor—beginners and old pros alike. For more than twenty-five years, author George Ross has been one
of Donald Trump’s chief advisors and intimately involved with many of Trump’s biggest real estate deals.
Now, Ross teams up with bestselling real estate author Andrew McLean to present Trump’s real estate
investment strategies so that even small investors can invest like Trump. You’ll learn how Trump identifies
potential properties and how he finances, negotiates, and markets his big deals. Not everyone has Trump’s
money or name, but everyone, even you, can use his tactics and strategies to win big in real estate.
Powerhouse Principles - Jorge Pérez 2008
A wealthy real-estate developer shares the principles of his success, examining the vast financial
opportunities that exist in real estate, key points to successful investment, and effective business strategies.
Trump University Marketing 101 - Don Sexton 2010-01-12
Trump University books are practical, straightforward primers on the basics of doing business the Trump
way—successfully. Written by leading experts and including an inspiring Foreword by Trump himself, these
books present smart business wisdom illustrated by real-life examples from Trump and other worldrenowned experts. Perfect for anyone who wants to get ahead in business without the cost of an MBA, these
street-smart books provide real-world business advice based on the one thing you can't get in any business
school—experience. In Trump University Marketing 101, Second Edition, you'll learn how to: Master the
basics of great marketing to grow your business Adapt your marketing strategy to difficult economic
conditions Understand customers, competitors, and markets Discover your target audiences Position your
product or service against the competition Create a great brand from scratch Market residential and
commercial properties effectively Develop powerful marketing plans Increase customer satisfaction Price
your products for maximum profit Use advertising and the Internet to promote your business Employ
guerrilla marketing techniques And much more!
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Contagious - Jonah Berger 2016-05-03
Upper Saddle River, N.J. : Creative Homeowner,
Think Like a Champion - Donald Trump 2010-04-06
Over the years, President Donald Trump has written many bestselling books, but he has also written
shorter essays that encompass his philosophy about how to live life to the fullest, both personally and
professionally. In these pieces, which have been personally selected by Trump for this book, he gives his
special perspective in what amounts to an "informal education" about success in business and in life. With a
foreword by Rich Dad, Poor Dad, author Robert Kiyosaki, Trump's business acumen is on full display in
such essays as: *Keep the Big Picture in Mind *Essays, Assets, and Stephen King *Imagination: A Key to
Financial Savvy *Financial Literacy *Think Like a Genius *How to Get Rich
Donald Trump - Sara Mcintosh Wooten 2009-01-01
"A biography of real estate tycoon Donald Trump"--Provided by publisher.
Impeach - Neal Katyal 2019-11-26
Why President Trump has left us with no choice but to remove him from office, as explained by celebrated
Supreme Court lawyer and former Acting Solicitor General Neal Katyal.
It Was All a Lie - Stuart Stevens 2021-09-14
NEW YORK TIMES BESTSELLER • From the most successful Republican political operative of his
generation, a searing, unflinching, and deeply personal exposé of how his party became what it is today “A
blistering tell-all history. In his bare-knuckles account, Stevens confesses [that] the entire apparatus of his
Republican Party is built on a pack of lies." —The New York Times Stuart Stevens spent decades electing
Republicans at every level, from presidents to senators to local officials. He knows the GOP as intimately as
anyone in America, and in this new book he offers a devastating portrait of a party that has lost its moral
and political compass. This is not a book about how Donald J. Trump hijacked the Republican Party and
changed it into something else. Stevens shows how Trump is in fact the natural outcome of five decades of
hypocrisy and self-delusion, dating all the way back to the civil rights legislation of the early 1960s. Stevens
shows how racism has always lurked in the modern GOP's DNA, from Goldwater's opposition to
desegregation to Ronald Reagan's welfare queens and states' rights rhetoric. He gives an insider's account
of the rank hypocrisy of the party's claims to embody "family values," and shows how the party's vaunted
commitment to fiscal responsibility has been a charade since the 1980s. When a party stands for nothing,
he argues, it is only natural that it will be taken over by the loudest and angriest voices in the room.
The Real Book of Real Estate - Robert Kiyosaki 2010-05
From the #1 bestselling author of "Rich Dad, Poor Dad" comes the ultimate guide to real estate--the advice
and techniques every investor needs to navigate through the ups, downs, and in-betweens of the market.
Trump-Style Negotiation - George H. Ross 2010-12-14
Ever since he wrote The Art of the Deal, Trump has been the world’s most famous negotiator—even though
he didn’t reveal his actual deal-making secrets. Now, George Ross explains the tactics that too Trump to the
top and how you can use those same tactics and strategies in your daily negotiations. A practical, real-world
negotiation playbook, this is the ultimate guide for anyone who wants to negotiate like a proven winner.
Professional English in Use - Cate Farrall 2008
Trump University Commercial Real Estate 101 - David Lindahl 2009-02-04
Many investors are frightened of investing in commercial real estate. But with residential real estate
struggling, the time is right to make the switch to commercial properties. Trump University Commercial
Real Estate Investing 101 takes the fear out of commercial investing with easy-to-understand, step-by-step
principles that will make you successful and lower your risk. You?ll learn the differences between
residential and commercial properties, how to invest profitably in your spare time, and much more.
So Good They Can't Ignore You - Cal Newport 2012-09-18
In an unorthodox approach, Georgetown University professor Cal Newport debunks the long-held belief
that "follow your passion" is good advice, and sets out on a quest to discover the reality of how people end
up loving their careers. Not only are pre-existing passions rare and have little to do with how most people
end up loving their work, but a focus on passion over skill can be dangerous, leading to anxiety and chronic
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job hopping. Spending time with organic farmers, venture capitalists, screenwriters, freelance computer
programmers, and others who admitted to deriving great satisfaction from their work, Newport uncovers
the strategies they used and the pitfalls they avoided in developing their compelling careers. Cal reveals
that matching your job to a pre-existing passion does not matter. Passion comes after you put in the hard
work to become excellent at something valuable, not before. In other words, what you do for a living is
much less important than how you do it. With a title taken from the comedian Steve Martin, who once said
his advice for aspiring entertainers was to "be so good they can't ignore you," Cal Newport's clearly written
manifesto is mandatory reading for anyone fretting about what to do with their life, or frustrated by their
current job situation and eager to find a fresh new way to take control of their livelihood. He provides an
evidence-based blueprint for creating work you love, and will change the way you think about careers,
happiness, and the crafting of a remarkable life.
How America Lost Its Mind - Thomas E. Patterson 2019-10-03
Americans are losing touch with reality. On virtually every issue, from climate change to immigration, tens
of millions of Americans have opinions and beliefs wildly at odds with fact, rendering them unable to think
sensibly about politics. In How America Lost Its Mind, Thomas E. Patterson explains the rise of a world of
“alternative facts” and the slow-motion cultural and political calamity unfolding around us. We don’t have
to search far for the forces that are misleading us and tearing us apart: politicians for whom division is a
strategy; talk show hosts who have made an industry of outrage; news outlets that wield conflict as a
marketing tool; and partisan organizations and foreign agents who spew disinformation to advance a cause,
make a buck, or simply amuse themselves. The consequences are severe. How America Lost Its Mind maps
a political landscape convulsed with distrust, gridlock, brinksmanship, petty feuding, and deceptive
messaging. As dire as this picture is, and as unlikely as immediate relief might be, Patterson sees a way
forward and underscores its urgency. A call to action, his book encourages us to wrest institutional power
from ideologues and disruptors and entrust it to sensible citizens and leaders, to restore our commitment to
mutual tolerance and restraint, to cleanse the Internet of fake news and disinformation, and to demand a
steady supply of trustworthy and relevant information from our news sources. As philosopher Hannah
Arendt wrote decades ago, the rise of demagogues is abetted by “people for whom the distinction between
fact and fiction, true and false, no longer exists.” In How America Lost Its Mind, Thomas E. Patterson
makes a passionate case for fully and fiercely engaging on the side of truth and mutual respect in our
present arms race between fact and fake, unity and division, civility and incivility.
Misogyny and Media in the Age of Trump - Maria B Marron 2021-06-15
This book explores misogyny across media ranging from political and editorial cartoons to news, sport, film,
television, social media (especially Twitter), and journalistic organizations that address gender inequities.
Trump University Branding 101 - Donald Sexton 2009-03-23
Trump University books are practical, straightforward primers on the basics of doing business the Trump
way-successfully. Each book is written by a leading expert in the field and includes an inspiring Foreword
by Trump himself. Key ideas throughout are illustrated by real-life examples from Trump and other senior
executives in the Trump organization. Perfect for anyone who wants to get ahead in business, with or
without the MBA, these streetwise books provide real-world business advice based on the one thing readers
can't get in any business school-experience. In Trump University Branding 101, you'll learn how to: * Build
a powerful brand that increases the sales and profits of any business * Launch your entrepreneurial brand *
Manage the differences between service branding and product branding * Develop a brand for your real
estate investments * Make your brand far more than just a name or logo * Develop clear positioning and
brand strategy * Successfully communicate your brand * Choose an appropriate brand name and logo *
Reinvigorate a struggling brand * Use guerrilla branding for your small business * Build your own personal
brand for career development * Keep your brand image consistent * Grow your brand over time * Use your
brand to increase the overall value of your business
The Trump Card - Ivanka Trump 2009-10-13
From the daughter of business mogul Donald Trump and a rising star in the Trump organization, this New
York Times bestseller is a business book for young women on how to achieve success in any field, based
upon what Ivanka Trump has learned from her father and from her own experiences. Inspiration. Success.
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Confidence. Passion. No one is born with these qualities, but they are the key ingredients for reaching
goals, building careers, or taking a blueprint and turning it into a breathtaking skyscraper. In The Trump
Card, Ivanka Trump recounts the compelling story of her upbringing as the ultimate Apprentice, the
daughter of Donald and Ivana Trump, and shares the life lessons and hard-won insights that have made her
a rising star in the business world. Whether it’s landing that first job, navigating the workplace, or making
a lasting impact, Ivanka’s valuable, practical advice for young women shows how to: • Use uncertainty to
your advantage—thrive in any environment • Step up and get noticed at work—focus and efficiency will
open doors • Create a strong and consistent identity—your name and reputation are your best assets •
Know what you want—get the most out of any negotiation. Ivanka also taps into the wisdom of today’s
leaders, including Arianna Huffington, Russell Simmons, and Cathie Black, with “Bulletins” from her
BlackBerry. “We’ve all been dealt a winning hand,” she writes, “and it is up to each of us to play it right and
smart.”
The 4-Hour Work Week - Timothy Ferriss 2007
Offers techniques and strategies for increasing income while cutting work time in half, and includes advice
for leading a more fulfilling life.
What the Best MBAs Know - Peter Navarro 2005-03-17
A professor of business and economics outlines the skills and knowledge necessary for success in an M.B.A.
program, presenting companion focused review questions and boxes discussing real-world scenarios.
15,000 first printing.
The Six-Figure Second Income - David Lindahl 2010-09-07
Proven methods for building an online income stream You don't have to quit your current job, or already
have piles of money, or be 24 years old, or riding a booming economy, in order to start a successful online
business. The Six-Figure Second Income explains how to start or grow a business even when you think you
have plenty of strikes against you. In the course of building an eight-figure real estate information
marketing business, David Lindahl and Jonathan Rozek tested dozens of tools and techniques. This book is
centered around principles they derived from all the tests they ran, tools they used, and money they spent.
If you're tired of the gimmicks and skepticism that anyone can really succeed online, this book will give you
the no-hype, no-nonsense advice you need.
101 Small Business Ideas for Under $5000 - Corey Sandler 2005-04-15
Cheap and easy ideas for starting a small business 101 Small Business Ideas for Under $5,000 offers
practical,real-world advice for turning ideas and skills into a successfulsmall business. The book presents
great ideas for simple smallbusinesses that readers can undertake either full-time or in theirspare time and
covers all the issues readers need to know -startupcosts, legal issues, accounting, taxes, and everything
else. Oncereaders decide what business is right for them, the authors providesensible business plans for
making it happen. They show wannabeentrepreneurs how to get started, find funding, and build a salesand
marketing program. Legal, zoning, and insurance requirementsare provided for each business idea, as well
as advice on expandingthe business-and the profits. Future business owners who don't knowwhere to start
will find everything they need here.
A Guide to Federal Agency Rulemaking - Jeffrey S. Lubbers 2006
A concise but thorough resource, the guide provides a time-saving reference for the latest case law, and the
most recent legislation affecting rulemaking.
Triggered - Donald Trump Jr. 2019-11-05
This is the book that the leftist elites don't want you to read -- Donald Trump, Jr., exposes all the tricks that
the left uses to smear conservatives and push them out of the public square, from online "shadow banning"
to rampant "political correctness." In Triggered, Donald Trump, Jr. will expose all the tricks that the left
uses to smear conservatives and push them out of the public square, from online "shadow banning" to fake
accusations of "hate speech." No topic is spared from political correctness. This is the book that the leftist
elites don't want you to read! Trump, Jr. will write about the importance of fighting back and standing up
for what you believe in. From his childhood summers in Communist Czechoslovakia that began his political
thought process, to working on construction sites with his father, to the major achievements of President
Trump's administration, Donald Trump, Jr. spares no details and delivers a book that focuses on success
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and perseverance, and proves offense is the best defense.
Donald Trump - Gwenda Blair 2015-08-11
On the hugely successful hit reality TV show The Apprentice, Donald Trump tells his contenders that
location and pricing are supremely significant. But in his own life, there have been other maxims: Do
whatever it takes to win. Don't spare the chutzpah. Always use the superlative. Make everything into an
advertisement for yourself. Whatever happens, always claim victory. Following these personal
commandments, he has turned bragging, self-inflation, and showing off into competitive advantages that
have brought him national and international renown. In Donald Trump: Master Apprentice, best-selling
author Gwenda Blair recounts a true-life history with more twists and turns than any television producer
could possibly imagine. Towering skyscrapers and glittering casinos, a luxury airline and a football-fieldsize yacht, steamy affairs and bitter lawsuits, near bankruptcy and stormy feuds -- all this and more are part
of the life of Trump. An adaptation and update of her definitive biography, The Trumps, this new book
provides fresh material on Donald Trump's brushes with bankruptcy, mammoth construction projects, and
ever-expanding place in American life. Drawing on recent interviews with the celebrated real estate
magnate, his associates, his rivals, and contestants from his television show, Blair offers new insight into
the man who seems to have it all. For the first time, we also get a glimpse of the person who will ultimately
decide the fate of the Trump brand: Donald Trump, Jr., the real-life apprentice who hopes to put his own
imprint on his father's empire.
Forgotten Americans - Isabel Sawhill 2018-09-25
A sobering account of a disenfranchised American working class and important policy solutions to the
nation’s economic inequalities One of the country’s leading scholars on economics and social policy, Isabel
Sawhill addresses the enormous divisions in American society—economic, cultural, and political—and what
might be done to bridge them. Widening inequality and the loss of jobs to trade and technology has left a
significant portion of the American workforce disenfranchised and skeptical of governments and
corporations alike. And yet both have a role to play in improving the country for all. Sawhill argues for a
policy agenda based on mainstream values, such as family, education, and work. While many have lost faith
in government programs designed to help them, there are still trusted institutions on both the local and
federal level that can deliver better job opportunities and higher wages to those who have been left behind.
At the same time, the private sector needs to reexamine how it trains and rewards employees. This book
provides a clear-headed and middle-way path to a better-functioning society in which personal
responsibility is honored and inclusive capitalism and more broadly shared growth are once more the norm.
Getting Everything You Can Out of All You've Got - Jay Abraham 2001-10-12
A consultant to some of America's leading corporations shares key insights and ideas on how to
supercharge one's business and career, explaining how to create and develop new opportunities for wealth
in any business, enterprise, or venture. Reprint. 50,000 first printing.
The Key to Understanding Donald J. Trump - Kobby Barda 2019-12-17
The book “The Key to Understanding Donald J. Trump” tries to get beyond the smokescreen, and to
understand the behavior of Donald Trump, which sometimes seems to elusive - having neither pattern nor
order. Whether you are a fan or a foe of the president, a political amateur or just an average person who
tries to understand whether there is logic to Trump’s chaos - the book gives you a window into the brain of
the world’s most important man and an opportunity to read his thoughts in a way that will allow you to feel
that you too can explain the rationale behind his actions, be it at the dinner table, in a conversation with
friends or simply when reading the daily news. Biography Kobby Barda was born and raised in Holon, Israel
and is an expert on US-Israel relations and a contributor for Israeli channel 20. Mr. Barda is the head of the
"Gal Program" for Political Leadership at The Academic Center for Law and Science, Hod Hasharon, Israel.
Barda holds a M.A. degree from Haifa University where his dissertation focused on AIPAC, and currently is
P.HD Candide at Haifa University. In order to understand the phenomenon of President Trump, Barda uses
his experience spanning over 20 years as a media consultant and communications expert where he has
served as a political campaign manager and advisor to Israeli government ministers, Israeli Parliament
members and Mayors. Barda was the man who alerted the world to the highly offensive cartoon of
President Donald Trump and Prime Minister Benjamin Netanyahu in The New York Times. Kobby is married
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