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power of the rural provinces, the Chinese authorities are also keen to
maintain certain attitudes towards the Communist Party and socialism
"with Chinese Characteristics." Overall, it aims to show that
consumerism in China today is both an economic and political
phenomenon and one which requires both surrounding political culture
and economic trends for its continued establishment. The ways in which
this dual relationship both supports and battles with itself are explored
through apposite case studies including the use of New Confucianism in
the market context, the commodification of Lei Feng, the new Chinese
tourist as a diplomatic tool in consumption, the popularity of Shanzhai
(fake product) culture, and the conspicuous consumption of China's new
middle class. Provides innovative interdisciplinary research, useful to
cultural studies, sociology, Chinese studies, and politics Examines
changes in consumerism from multiple perspectives Allows both micro
and macro insights into consumerism in China by providing specific case
studies, while placing these within the context of geo-politics and grand
theory
China and the EU in Context - Kerry Brown 2014-03-30
Brings together the research of world-class commentators on China from
across Europe to explore the policy aspects of the China-EU relationship.
Aimed at practitioners, this book shows how to relate to China practically
and understand its complexities for business purposes, including
investment, social unrest, and China's five-year program.
Tourism in China - Chris Ryan 2013-06-07
This book offers an in-depth understanding of tourism development and
destination planning in China's transitional economy. It represents an
international collaboration between researchers both in and outside
China and provides a unique platform for a broad international audience
to better understand China and China tourism issues.
Annual Report on China's Financial Development (2012) - Wang
Guogang Li Yang 2012-04-01
Written and edited by leading Chinese economic and finance advisers,
this key book offers a detailed analysis of China's financial situation in
2012. It will enable the reader to understand China's financial climate
plus the likely financial trends and commercial opportunities in 2012 and
beyond. Given China's increasingly crucial influence in global finance
this book gives the latest expert analysis on China's own financial
development. Contributors include Li Yang, Vice President of the
Academy of Social Sciences, Vice President of China Institute of
International Finance, Executive Director of China Finance Society and
Executive Director of China Urban Financial Society.
China-Taiwan Rapprochement - Min-Hua Chiang 2015-10-30
This book examines how since about 2008 the economy of Taiwan has
become ever more deeply integrated into the economy of China. It goes
beyond a consideration of trade and investment flows, and discusses also
the large population flows, the growing integration of the two financial
systems and the nature of the deep economic integration at the industry
and firm level. It considers the impact of growing economic integration
on society and politics, assesses how China-Taiwan economic integration
is affecting the East Asian region more widely, and explores the
implications for international relations, including the United States
dominance in the region. Overall, the book presents a comprehensive
analysis of all the issues.
Aircraft Valuation - David Yu 2020-10-23
This book is one of the first to explore aviation and aircraft leasing and
its values establishing it as a standalone investable asset class within the
larger real assets industry. Airplanes are a crucial but capital-intensive
component of the global economy. The author, as an academic,
researcher, appraiser, advisor and businessperson in the industry,
bridges a gap in the existing literature with his analysis of the underlying
aviation asset class return and risk profile. The book describes the
characteristics, dynamics and drivers of the global, Asia and China
specific aviation and leasing landscapes. Recent effects of COVID-19 on

Handbook on Tourism and China - Songshan Huang 2020-06-26
Covering a wide range of current issues, this comprehensive Handbook
explores the links between tourism as a dynamic tertiary industry and
China as the world’s most influential tourism market and destination.
PATA Compass - 2009
Annual Report of China Outbound Tourism Development 2009/2010 2010
Case Based Research in Tourism, Travel, Hospitality and Events Marianna Sigala 2022
This book consolidates international, contemporary and topical case
study based research in tourism, travel, hospitality and events. Case
studies can make learning more attractive and interesting as well as
enable students to understand the theory better and develop their
analytical and problem-solving skills. Using industry as an open living
lab, case study based research infuses scholars into real-world industry
challenges and inspires them to theorise and advance our knowledge
frontiers. The book includes international case studies that can help
tourism scholars build and advance (new) theories and enrich their
educational practices. Case studies are accompanied with a teaching
note guiding scholars to integrate case studies into instruction. Dr
Kirsten Holmes, Chair, Council for Australasian Tourism and Hospitality
Education (CAUTHE) There is a vital need for contemporary and wellstructured case studies for use in tourism teaching. By including case
studies from Australasia and key destination regions in Asia, Europe, and
the Caribbean, the book is helpful for tertiary teachers globally.
Professor Xander Lub, President, EuroCHRIE The book inspires
educators and students. The cases provide context to students learning
and demonstrate the richness and variation of the industry. The book
also clearly demonstrates how research can inform our teaching.
Professor Brian King, Chair, THE-ICE Assessment Panel The book
includes cases under five themes: experiences, operations, technologies,
strategy and marketing, and destinations. The book provides subject
lecturers with a structure to guide students of applying theory into
practice. Dr Paul Whitelaw, Academic Director, Southern Cross
University This book marks a significant contribution to hospitality,
tourism and events pedagogy at undergraduate and postgraduate level.
At a time when the industry is demanding that our graduates have a
strong grasp of "real world issues", the case study approach provides an
accessible, meaningful and relatable means by which students can
engage in real world issues.
Current Issues in Asian Tourism - Chris Cooper 2020-06-09
This comprehensive volume was put together in response to the growing
amount of research on tourism in Asia and an increasing number of
authors from Asian countries. It concentrates on two aspects of Asian
Tourism: first, the Asian tourists themselves, and second, economic
development and tourism in the Asian region. The first part of the
collection focuses on three areas: the motivations of different types of
Asian tourist; the characteristics and behaviour of particular Asian
tourist segments; and, finally, an analysis of specific research issues. The
second part of the book then goes on to explore the governance and
organisation of tourism in the Asian region, and the nature of Asian
growth and competitiveness as it relates to tourism. The articles in this
book were originally published in the journal Current Issues in Tourism.
The Changing Landscape of China’s Consumerism - Alison Hulme
2014-07-02
Consumerism in China has developed rapidly. The Changing Landscape
of China's Consumerism looks at the growth of consumerism in China
from both a socio-economic and a political/cultural angle. It examines
changing trends in consumption in China as well as the impact of these
trends on society, and the politics and culture surrounding them. It
examines the ways in which, despite needing to "unlock" the spending
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aviation and an analysis of the drivers affecting cross border mergers
and acquisitions in the industry are also investigated. The book includes
20+ years of empirical aircraft valuation evidence and analysis of its
characteristics establishing the aircraft and sub-segments as asset
classes. In addition, characteristic comparisons to other real asset
subclasses and benchmarks are examined. This book will be of interest to
academics, financiers, investors, industry participants and more general
aviation enthusiasts.
中国统计年鉴 - 2007

actively discouraged tourism into one of the major source markets for the
international industry; the 35 million Chinese travelling across the
border in 2005 are merely the tip of the iceberg. China’s Outbound
Tourism is the first book on this major development and has been written
using a multitude of sources from China and around the world. The topic
is approached from many angles, using methods from the fields of
economics, political sciences, sociology and cross-cultural studies. The
book explains the economic and social background of the surge in
tourism and the changes in policy in the country since 1949, when it
moved from prevention through controlled development to
encouragement of outbound travels. Throughout the book, facts and
figures are given for the global development as well as in-depth
information about China’s key destinations. The growing importance of
tourists from China is however not just a question of quantity; the text
explains the features which distinguish their travel motivations and
behaviours from ‘western’ and Japanese tourists, and the consequences
for product adaptation and marketing methods for destinations
interested in attracting and satisfying Chinese tourists. Arlt’s
groundbreaking book cannot be ignored by professionals, academics and
students of tourism and leisure; it offers fresh insight into the topic and
indicates some of the future lines of development in this area.
Green Book of China's Tourism 2011 - Guangrui Zhang 2011

Tourism Management - Clare Inkson 2022-09-14
This introductory text provides readers with a robust understanding of
tourism and its industries, including how destinations are developed,
marketed and managed, and how tourism impacts communities,
environments and economies. The authors discuss the critical issues
affecting 21st century tourism, such as sustainability, the climate crisis,
globalisation, community, technology, the environment and the sharing
economy. The text has been fully updated in light of the Covid-19
pandemic and its notable, and in some cases lasting, impacts on the
tourism industry. The text features new mini-case studies (snapshots)
and international case studies from countries around the globe including
USA, Saudi Arabia, India, China, New Zealand, Australia, Namibia and
the UK. It discusses the latest trends in transport, hospitality, attractions
and the travel trade and includes examples from major tourism
companies including Trip.com, TUI and Airbnb. The book is suitable for
students who are starting their tourism studies as part of their college or
university education. Clare Inkson is a Senior Lecturer in Tourism and
Course Leader of BA Tourism with Business at the University of
Westminster, London. Lynn Minnaert is the Academic Director and
Clinical Associate Professor at New York University’s Jonathan M. Tisch
Center for Hospitality and Tourism.
Tourism Research in China - Songshan Huang 2015
This book provides critical in-depth reviews on key themes and issues in
tourism research in China. These themes include: Chinese scholars’
epistemological views of tourism, rural tourism development, community
participation in tourism, tourist market and behaviour, tourist attraction
management and tour guiding and interpretation in China. While
Chinese scholars are often able to access key research in both English
and Chinese, the majority of researchers from outside China without
knowledge of the Chinese language are unable to read original research
from China. This book seeks to redress this knowledge imbalance and
bring key Chinese tourism research to the international tourism
academic community. This book will be a valuable reference for tourism
researchers, postgraduate students and industry professionals.
Chinese People’s Diplomacy and Developmental Relations with East Asia
- Lai To Lee 2020-07-13
As China takes up the mantle of a global power, its diplomatic policy has
changed significantly as it assumes a role of regional leadership. Until
recently, China has not tended to talk about its developmental strategy
as a model for others to follow. Since the rise of Xi Jinping this has
changed, and the state has become more open in sharing its
developmental experiences with its neighbours. This has become an
important part of China’s diplomatic relations with other countries in
East Asia. Beijing has also emphasized people-to-people diplomacy, with
outward tourism and other exchanges of peoples seen as an important
part of building stronger relations with its neighbours. The chapters in
this book all address different elements of this strategy, looking at
China’s bilateral relationships with other East Asian countries in terms of
developmental relations and the increasing mutual exposure of their
citizens. This book will be of great interest to scholars of Chinese
diplomacy, especially those with a particular interest in soft power.
Tourism Crisis and Disaster Management in the Asia-Pacific - Brent W
Ritchie 2014-11-21
The Asia-Pacific area is one of the fastest growing tourism regions and a
major driver of global tourism in general. Tourism industries in Asia
Pacific have been challenged in recent years by a number of major crises
and disasters including terrorism, outbreaks (e.g. SARS and Bird Flu),
natural disasters (e.g. tsunamis, bushfires, flooding), and political crisis
(e.g. protests and political instability). This book contributes to the
understanding of crisis and disaster management generally, but with a
specific focus on the Asia Pacific. With contributions by international
scholars and practitioners, the book discusses both the theoretical and
practical approaches toward successful crisis and disaster management.
China's Outbound Tourism - Wolfgang Arlt 2006-09-27
The People’s Republic of China has changed from a country which
chinas-outbound-tourism-annual-report-2010chinese-edition

Current Issues in Asian Tourism: Volume II - C. Michael Hall
2021-04-06
Current Issues in Asian Tourism: Volume II draws together a collection of
papers from Current Issues in Asian Tourism (CIAT). CIAT was launched
by the editors of Current Issues in Tourism in response to the growing
number of papers about tourism in Asia received by the journal and the
increasing number of authors from Asian countries. This volume focuses
on three aspects of Asian tourism. Firstly, the section on marketing,
consumption and demand for Asian tourism includes papers on mega
events, creative experiences, World Heritage Sites and pollution.
Secondly, a group of papers focus on sustainable Asian tourism
destinations including papers on investment, climate change, energy and
local food. Finally, there are two chapters on Asian tourism research
methods including the use of photography and qualitative methods. The
papers in this book were originally published in Current Issues in Asian
Tourism.
Congressional-Executive Commission on China Annual Report
2013 - Congressional-Executive Commission on China 2013-12-16
Report to Congress of the U.S.-China Economic and Security
Review Commission - U.S.-China Economic and Security Review
Commission 2011
The Oxford Handbook of China Innovation - Xiaolan Fu 2021
"The Oxford Handbook of China Innovation provides a contemporary and
authoritative view of the role of innovation in China's extraordinary
emergence. The Handbook consists of chapters written by over sixty
experts from universities and research institutions worldwide, who
describe and analyze this phenomenon with criticism, discussion of
policy issues, and views about further development. It focuses on the
microeconomic factors in China's growth, of which the critical force has
been the steady drive for innovation. It identifies the many factors
instrumental in the development of innovation and evaluates those that
are specific to China's context, and those applicable to other nations. The
scope of topics is comprehensive, covering China's development policies,
the place of innovation in national priorities, the components of the
national innovation system and the resources required for their effective
deployment. These include the institutions and policies that provide
incentives and support to technological development, including people,
financial mechanisms, private ownership, rule of law and culture. The
issue of foreign influence is also addressed, including the evolution of
policy towards inward foreign direct investment and knowledge transfer
and China's goals for outward foreign direct investment. The chapters
include discussion of the capabilities and strategies of world-class
Chinese innovators, together with emerging issues such as
environmental remediation, green energy, digital innovation, open
innovation, mass innovation and China's future science and technology
policy. As China emerges as a contender for global leadership in many
fields, the Handbook provides a foundation for informed conjecture
regarding the challenges ahead"-Brand Building and Marketing in Key Emerging Markets - Niklas
Schaffmeister 2015-10-09
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This book combines scientific research and professional insights on
brand and marketing strategy development in major emerging growth
markets. It presents a detailed outline of the Brazil, Russia, India and
China (BRIC) markets to understand their cultural and socio-economic
complexity. With emerging markets at the center, major paradigm shifts
are explained such as 'one world strategies'. The author reveals the
importance of market-driven positioning that uses local differences and
consumer preferences as opportunities without contradicting a
corporation’s global positioning. Professionals in international marketing
and business strategists will find the hands-on guidance to 25 new
success strategies particularly useful. This book is also a must-read for
people dealing with branding and marketing in a ‘glocalized’ world.
Tourism and Hospitality Development Between China and EU - Guojun
Zeng 2014-10-16
Tourism and hospitality industry is facing a substantial amount of
opportunities and challenges due to the globalization. The Third
International Conference on Tourism and Hospitality between China and
Spain (ICTCHS) provides a unique global forum for academics, thought
leaders and key industry practitioners from diverse backgrounds and
interests to meet, discuss and debate critical issues that will affect the
future direction of tourism and hospitality research and practice.
Journal of Greater Mekong Subregion Development Studies October
2014 - Vannarith Chheang 2014-10-01
The Journal of GMS Development Studies is a multidisciplinary peerreviewed publication that seeks to promote a better understanding of a
broad range of development issues of the Greater Mekong Subregion
(GMS). This journal is published by the Asian Development Bank (ADB)
under the framework of the Phnom Penh Plan for Development
Management (PPP), a region-wide capacity building program that
supports knowledge products and services. It is directed at GMS
planners, policy makers, academics, and researchers who, in their
unique capacities, continue to search for solutions to the many complex
challenges of the subregion. By disseminating knowledge about the GMS,
the Journal hopes to stimulate further thinking and debate on GMS
issues, thus contributing to informed policy choices, responsive
advocacy, and meticulous scholarship.
Annual Report - Namibia Tourism Board 2010

status. Chapters address the future of Chinese tourism, providing
industry stakeholders an up-to-date view on this valuable market along
with suggestions to best harness the market’s power. Providing an up-todate exploration of numerous contemporary issues, this book will be
valuable to a wide audience, including advanced students in tourism,
hospitality and leisure and recreation studies and stakeholders,
authorities, establishments and employees within the tourism industry.
This book offers readers greater knowledge about the past, present and
future of the Chinese outbound tourism market.
Annual Report - United States. Congressional-Executive Commission on
China 2010
Chinese Consumers in a New Era - Kam Hung 2016-02-05
As a newcomer to tourism, China has amazed the world with its rapid
growth of inbound, outbound, and domestic tourism. Tourists from the
Greater China area (Mainland, Hong Kong, Macao, and Taiwan) are well
positioned to change the world’s tourism landscape. Influence of China in
the global tourism arena will be even more significant with the
realization of WTO’s vision of Mainland China as a top world tourism
destination and tourists-generating country by 2020. The preeminent
role of Chinese travellers in the social space of tourism has stimulated
much interest in understanding their behaviors and psychology in
various tourism settings. The chapters in this collection investigate
different aspects of Chinese consumer behaviors and psychology in
tourism settings. This book was originally published as a special issue of
the Journal of China Tourism Research.
Narrating China's Governance - Department of Commentary People's
Daily 2019-11-20
This open access book captures and elaborates on the skill of storytelling
as one of the distinct leadership features of Xi Jinping, the General
Secretary of the Communist Party of China and the President of the
People’s Republic of China. It gathers the stories included in Xi’s
speeches on various occasions, where they conveyed the essence of
China’s history and culture, its reform and development, and the
principles of China’s participating in global governance and cooperating
with other countries to build a community of common destiny. The
respective stories not only convey abstract and profound concepts of
governance in comparatively straightforward language, but also create
an immediate emotional connection between the narrator and the
listener. In addition to the original stories, extensive additional materials
are provided to convey the original context in which each was told,
including when and to whom Xi told it, helping readers attain a deeper,
intuitive understanding of their relevance.
Current Issues and Emerging Trends in Medical Tourism - Cooper,
Malcolm 2015-07-16
The era of globalization allows for more connectivity between nations
and cultures. This increase in international association gives citizens
more availability to take advantage of opportunities in other nations,
such as medical assistance and accompanying services. Current Issues
and Emerging Trends in Medical Tourism focuses on the emerging
phenomena of international travel by patients in search of improved
healthcare services and treatment, wellness programs, and
complementary recreational activities. Including extensive coverage and
case studies focusing on patient mobility and new opportunities for
health services across borders, this authoritative reference source is
essential to the needs of healthcare providers, nonprofit organizations,
students, and medical professionals seeking relevant research on the
relationship between global travel and access to healthcare. This
publication features innovative, research-based chapters spanning the
spectrum of medical travel issues including, but not limited to, customer
perceptions, ethical considerations, reproductive medicine, social media
use, family caregivers, organ transplants, human trafficking, and
surrogacy concerns.
Avoiding the ‘Thucydides Trap’ - Dong Wang 2020-12-30
As the relationship between China and the United States becomes
increasingly complex and interdependent, leaders in Beijing and
Washington are struggling to establish a solid common foundation on
which to expand and deepen bilateral relations. In order to examine the
challenges facing U.S.-China relations, the National Bureau of Asian
Research (NBR) and the Institute for Global Cooperation and
Understanding (iGCU) at Peking University brought together a group of
leading experts from China and the United States in Beijing and
Honolulu to develop a conceptual foundation for U.S.-China relations into
the future, tackling the issues in innovative ways under the banner of
U.S.-China Relations in Strategic Domains. The resulting chapters assess

Singapore-China Relations - Yongnian Zheng 2015-11-06
"Showcasing the substantive and multi-faceted Singapore-China
relationship, this book examines the political, economic, socio-cultural,
people-to-people and even military exchanges between the two countries.
It also highlights flagship projects and other key private sector-led
projects that have become hallmarks of bilateral cooperation. The book
argues that the current level of cooperation is built on the earlier
foundation laid by Lee Kuan Yew and Deng Xiaoping. In a way, the
bilateral relationship is a unique one. For one, Deng Xiaoping had
singled out Singapore as a model for China's reforms and China today
continues to find Singapore's experience relevant. Singapore is also
learning from China in the process. The two countries also have a
number of bilateral institutional mechanisms that have become more
important in reviewing existing cooperation and identifying new ways of
working together. Rather than simply provide an overview of bilateral
relations, the book highlights the unique or distinguishing features of the
Singapore-China relationship in four main areas, which are revealed in
the book"-Guidelines for Success in the Chinese Outbound Tourism Market - World
Tourism Organization (Unwto) 2019-09-17
These guidelines from the China Tourism Academy and UNWTO offer
valuable insights into the factors motivating Chinese tourists to travel. It
also presents a valuable toolkit to guide destination managers and
decision makers on the best way to tap into this lucrative and productive
market.
Chinese Outbound Tourist Behaviour - Jun Wen 2022-06-23
Assuming an international perspective, Chinese Tourist Outbound
Behaviour presents an insightful exploration of the evolution of China’s
tourism market, explores Chinese tourists’ behaviour, and considers how
the country’s tourism landscape will expand in the future. Featuring 16
chapters compiled and written by industry experts representing 11
countries, this collection offers a vivid profile of Chinese tourists and the
characteristics distinguishing them from other market segments. This
book coincides with the growing interest in Chinese tourism and tourist
behaviour as the top market in the world in terms of tourism spending
and arrival numbers, presenting an overview of Chinese tourist segments
and travel-related concerns to paint a clear picture of the market’s
chinas-outbound-tourism-annual-report-2010chinese-edition
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serves as a significant (and much-needed) reference on Chinese tourism,
though not including minority or border tourism, or the Hong Kong or
Taiwan markets. The industry's historical development, its impact on the
Chinese economy and ecology, and its current and future markets are
examined extensively. Tourism in China also examines: the impressions
of Western travelers in China during the 19th century the tourism boom
and its development since 1978 the development of ecotourism in
China's nature reserves the effect of the tourism boom on the hotel
industry the development of theme parks in China. With two-thirds of
China's provincial governments committed to making tourism one of
their pillar industries, it is essential that tourism professionals,
academics, and students around the world have a thorough
understanding of this leader in current and future world travel. Tourism
in China provides a detailed look at how the country’s tourism industry
was built and how it will continue to expand. Helpful tables and figures,
as well as a glossary of relevant terms, make the information easy to
access and understand.
Marketing and Managing Tourism Destinations - Alastair M. Morrison
2013-12-03
Marketing and Managing Tourism Destinations is a comprehensive and
integrated textbook which uniquely considers both destination marketing
and management in one volume. It focuses on how destination marketing
is planned, implemented and evaluated as well as the management and
operations of destination marketing and management organizations, how
they conduct business, major opportunities, challenges and issues they
face to compete for the global leisure and business travel markets. This
textbook provides students with: A solid introduction to destination
marketing strategy and planning, to organization and support planning
and then to operations, implementation and evaluation, as well as major
issues, challenges and expected new directions for destination
marketing, management and Destination Management Organizations
(DMOs). A unique systematic model to manage and market destinations.
Core concepts are supported with well integrated international case
studies to show the practical realities of marketing and managing
destinations as well as the need to take a flexible and adaptive approach
to managing different destinations around the world. To encourage
reflection on main themes addressed and spur critical thinking,
discussion questions and links to further reading are included in each
chapter. This accessible yet rigorous text provides students with an indepth overview of all the factors and issues which are important to
consider to make a destination successful.
Culture and Cultures in Tourism - Andres Artal-Tur 2020-06-30
According to the World Tourism Organization (UNWTO), international
tourists engaging in cultural activities accounted for more than 500
million of international tourist numbers in 2017. City tourism relies on
culture as a major product, providing benefits not only for interested
visitors, but also for the local resident population. New trends in tourism
include "experiential tourism", where the interactions between tourists
and residents become a key part of the tourism experience and overall
customer satisfaction. New technologies and IT applications allow
tourists to design their own trip, given the presence of global companies
like Trip Advisor, Booking.com and AirBnB. This comprehensive volume
explores new trends in cultural tourism, demonstrating how and why
culture has become a central factor in tourism. The authors analyse a
wide range of relevant issues, including: how heritage-based and cultural
tourism could contribute to the sustainability of destinations; the
increase of religious travels to and within Arab countries; and how
cultural tourism fosters understanding among people and cultures, and
could even potentially help to consolidate peace at a regional level. The
book also analyses interactions between hosts (the local residents) and
guests (the cultural visitors), revisiting the pioneer hippy travelling
experiences in Turkey of the 1960s and how they shaped youth culture.
This book will be of great interest to students and researchers of cultural
tourism. The chapters were originally published in the journal Anatolia.

U.S.-China relations in the maritime and nuclear sectors as well as in
cyberspace and space and through the lens of P2P and mil-to-mil
exchanges. Scholars and students in political science and international
relations are thus presented with a diagnosis and prognosis of the
relations between the two superpowers.
Chinese Outbound Tourism 2.0 - Xiang (Robert) Li 2016-02-03
Booming Mainland Chinese outbound travel is one of the most exciting
phenomena in the world tourism industry’s recent history. From 2000 to
2010, Chinese outbound travel increased at a compounded annual rate of
18.5 percent, and it is forecasted that by 2020 China will generate
approximately 100 million outbound trips a year, making China the
fourth largest source of outbound travel in the world. The new Chinese
tourists are more confident, technologically savvy, value conscious, and
ready to explore unfamiliar territory. For tourism marketers and
researchers who are getting ready to or just celebrated their initial
"west-meets-east" moments, the new Chinese tourists are showing up at
their doors and presenting new challenges for marketing and service. In
this book, leading authors from around the world share their most
cutting-edge findings and thoughts on the Chinese outbound travel
market. The book reflects on the paths of the Chinese outbound travel
development, reports new trends and issues, and provides new insights
and recommendations. For practitioners around the world (e.g.,
destination policymakers and marketers, travel and tourism service
providers, owners, and managers), this book provides hands-on guidance
on understanding tourists from Mainland China. For tourism scholars,
educators, and students, this book provides basic yet essential
knowledge on the Chinese outbound travel market and tourist behavior
and points out important future directions. Most tourism programs today
have an international component in their curriculum, usually including a
global tourism class. This book serves as an excellent supplemental
reading for students in these classes.
Annual Report on International Politics and Security (2012) Zhang Yuyan Li Shenming 2012-04-01
A brand new series of annual reports that offer a high-level Chinese
perspective on China's International economic relations and strategies.
These books are highly detailed and research-led, offering expert
analysis and evaluations from key Chinese advisers and academics.
Annual Report on International Politics and Security, the first in the
series to publish, takes a close expert look at China's views on the key
International political and security considerations for 2012 and beyond,
plus perspectives on perceived threats to China itself.
The World Meets Asian Tourists - Philip L. Pearce 2016-12-14
The movement of Asian citizens across continents now occurs on an
unprecedented scale. What are the interests of Asian tourists and what
are the impacts on host communities? This book addresses questions
about Asian tourist contact with unfamiliar countries and cultures and
the implications for the marketing, planning and policy of tourist
markets.
Tourism in China - Kaye Sung Chon 2013-05-13
Examine China's impact on the world tourism market! Tourism in China
is a comprehensive study of tourism and the travel industry in China-past, present, and future. Since joining many of its Asia-Pacific neighbors
in identifying tourism as a vehicle for socioeconomic growth and poverty
alleviation, China has become the leader in the Asian travel industry,
surpassing all forecasts with high and constant growth in international
and domestic tourism activity. In fact, the World Trade Organization
predicts that by 2020, China will become the world's leading tourism
destination, receiving 145 million visitors. This timely book examines the
diverse opportunities and challenges the country's tourism industry faces
in meeting those projections. A unique, interdisciplinary guide that
appeals to practitioners and academics, Tourism in China has been called
“probably the most in-depth analysis of China's tourism industry” by the
World Trade Organization's Dr. Harsh Varma. The book presents a
collection of articles--scholarly in nature, comprehensive in scope--that
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